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Project Summary:

The study successfully tested the influence of store image congruity on
online conversion rates. The study yielded two manual script, which are
being revised before submitted to journals for review. One of the studies
entails testing the influence of culture (i.e., thinking tendencies) on store
image congruity and its effect on online conversion rates. The other study
tests the impact of store image congruity in the domestic market. For both
studies, students, from Texas State and a major South Korean University,
were used (with IRB permission) as subjects. The studies were successfully
presented in two important marketing conferences.
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